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First on the Ticker: Health reform critics saturate TV
airwaves

From CNN Political Editor Mark Preston
November 6, 2009

Washington (CNN) — Opponents of President Obama’s approach to health care reform
have outspent supporters by more than $7 million in the past 30 days in what has become
the most expensive one year, single issue advocacy campaign on television in the nation’s
history.

Supporters of Obama’s approach to health care reform began airing TV commercials
earlier in the year than opponents and account for $61 million, while opponents have
spent $52.3 million and groups with an interest in the debate but not advocating a
position have dedicated $38 million.

In the past 30 days, supporters of Obama's approach to health care reform spent nearly
$12 million on TV ads while opponents countered with $19.1 million.

On Wednesday, the U.S. Chamber of Commerce spent a whopping $1.5 million alone to
air an ad linking the depressed economy to the health care debate in cities stretching from
Juneau, Alaska, to Roanoke, Virginia.

Americans for Stable Quality Care, a coalition of health care interest and liberal advocacy
groups, spent more than $8.2 million over the past month on commercials to lead the
spending in support of Obama’s approach to reform. The Chamber spent $9.7 million on
TV ads, while America’s Health Insurance Plans, an association of insurers, dedicated
$5.5 million to commercials during this same 30 day time period.



The House is meeting for a rare weekend session as the Democratic majority tries to pass
a health care bill.




